rOCYAAPCTBEHHbIA
YHUBEPCUTET
100 NET YNPABNEHUA

ociosad g 1919 rony

AHHOTauua obpasoBaTeNIbHOI NpPOrpaMmmbl

LNDPPOBbIE MAPKETUHOBbIE KOMMYHUKAL U

HanpaBneHune NoAroToBKU u Peknama 1 cBA3K C 0OLLECTBEHHOCTbIO
wundp 42.03.01
MpucBansaemasn
bakanasp
KBanuduKauma
dopma obyueHus OuHas
Llenesana ayautopusa Mporpamma oOpuveHTMpOBaHa Ha Mosogplx  Aogen, obnagarowmx

cnocobHoCcTAMM K KOMMYHUKaUUN, KpeaTUuBHbIM MbilUNeHNEM, BNlaAEHOWNX
OCHOBamu I-(OMI'IbI'OTepHOlZ rPAMOTHOCTM U TOTOBbLIX K I'Iy6ﬂl/1‘-IHOMy
npeacrtaBneHNo Pe3ysibTaTtoB CBOEro TBopyecTesa B MeANANPOCTPAHCTBE

Llenn obpasoBaTesibHOM Mporpamma  co3pgaHa  gna  dopmumpoBaHMA  BOCTPebOBaAHHbIX U

nporpammol BbICOKOOM/IaYMBAEMbIX PbIHKOM KOMMETEHLMI No pa3paboTKe 1 peannsaumm
WMHTErPUPOBAHHbIX MPOrpamMM KOMMYHUKALUMM C  YYaCTHUKAMMK  PbIHK],
KJIOYEBYIO POJIb B KOTOPbIX MrpatoT uudpoBble HOCUTENM, a Uenblo -
yBenndYeHne NpmbblIn U peLleHmne CoumanbHO 3HAaYMMBbIX 334au4.
Mporpamma Hanpas/ieHa Ha U3yvyeHne GyHAaMeHTa/IbHbIX OCHOB SKOHOMMKM,
npaBa, MCUXONOTUN, CPEACTB MACCOBbIX KOMMYHUKALMIA, MapPKETUHT],
6peHauHra. Ha 3Tol OcCHOBe CTyAEeHTaM MpeacTaBAAETCA  KOMMIEKC
ONCUMNAMH PEKNAMHON aHANUTUKKM, GOPMUPYIOTCA HaBbIKM KOMUPAWTUHTA,
HEMMMHTIa, NPOM3BOACTBA PEKAaMbl, MeAManNaHUPOBAHWUSA, UCMOAb30BAHNA
OPYTUX TEXHONOTMA peKknambl U PR. 3HaHMe TexHOMOorMin nossonser b6osee
KauyeCTBEHHO YCBOUTb MpefcTaBAfeMble CTYAEeHTaM MeToAbl YrnpaBaeHUs
peknamHoli u PR peaTenbHOCTbto. [NaBHbIA NPUOPUTET NPOrpaMmbl —
TEXHONOTUM U  WHCTPYMEHTblI UMdPpoBOro MapketuHra, WEB-aHanutuky,
NMOWMCKOBOW ONTUMMU3aL MK, LMdPOBON peknambl, SMM, 31EKTPOHHbIX MPOAAXK,
npoasuxeHuna caiTos, E-mail npoasukeHua, paspaboTkM M NPoaBUKEHUS
UMb POBBIX NPOAYKTOB, OPraHM3aLUN SNEKTPOHHOIO MarasmHa 1 gp.
OcHOBHas Lenb NPorpaMmbl — MOAFOTOBKA CTYAEHTOB 4/1A PaboTbl B BEAYLUMX
KOMMYHUKAUMOHHbBIX WM PEKNAMHbIX areHTCTBaX W PEeKNaMHbIX CayKbax
KOMMAHWI B KaYecTBe PYKOBOAUTENEN N MEHEAKEPOB PEKNAMHbIX CNYKO 1
MPOEKTOB, KOMWPANUTEPOB, MeHeAKepoB MO LMGOPOBbIM KOMMYHUKALUAM,
SMM-meHeaKepoB, YNPaBAAIOWMX I1EKTPOHHON TOProBOM M/OLLAAKON,
OMNPEKTOPOB UHTEPHET-MArasMHoOB, MeHeAKepoB No LMdPOBbIM NPOAYKTaM,
KOHCY/IbTAHTOB MO peKksame

PykoBogutenb nporpammbl FeHHaaui Jlasapesudy A30eB, A.3.H, npodeccop, aAupekTop WHCTUTYTa
MapkeTuHra [YY, 3aseaylowmin Kadegpon mapkeTuHra, JlaypeaT npemuu



FOCYAPCTBEHHbIN YHUBEPCUTET YMPABNEHWA

OcHoOBHble paKTopbI
KOHKYypeHTOCnocobHocTH
obpasoBartenbHOI
nporpammbil

OcobeHHOCTU peanunsaumum
noaroToBKU NO AAHHOM
obpasoBaTtenbHOM
nporpamme

[enoBble napTHepbI

O6pasoBaTesibHaA Nporpamma

Mpasutenbctea PP, [Mo4yeTHbIM pPabOTHUK BbICWEro npodeccnoHanbHOro
0bpas3oBaHuA, aKcnepT POCCUNCKOM aKageMnm HayK, AHaAUTUYECKOrOo LeHTpa
npu Mpasutenbcrtee PP, Poccuiickoro HayvyHoro ¢oHAaa, Poccuinckoro ¢doHaa
dyHOAMEHTaNbHbIX UCCNeA0BaHUN, YNeH pefaKLMOHHbIX KOMJErMIA XKYPHAoB
«MapketuHr», «MapketnHr B Poccum u 3a  pybexkom», «BecTHUK
yHuBepcuteTa» (IYY), «YnpasneHune», Asian Management (Tokuo)

MpeemcTBEHHOCTb 25-n1€THUX TPaAULUMIA NOATOTOBKM CNELMANNCTOB B
obnactu peknambl 1 PR
MpakTnyeckasa HanpasieHHOCTb NOAFOTOBKM

BbICOKWNIT ypoBEHb BOCTPEOOBAHHOCTU BbIMYCKHMKOB Ha PbIHKE TPyAa
B3ammogencteme ¢ npodeccmoHaibHbIM CO0bLLECTBOM

MpuBneyeHne K 06pasoBaTe/IbHON AEATENBHOCTU NPAKTUKOB PEKNAMHOIO
pbIHKa 1 NpeacTaBuTenen NnpopuibHON UHAYCTPUN

B3ammogencteme ¢ Accoumaumein KOMMYHUKALMOHHbBIX areHTCTB Poccum
(AKAP)

MpoeKTHanA AeATeNbHOCTb B paMKax 06y4YeHus, yyactme B NpoduabHbIxX
CTyAeH4YecKmx GpecTmBanax u KOHKypcax

OpueHTaumsa NPorpammbl Ha AOKHOCTHbIE NO3ULLUN

MN3yyeHMe MHOCTPaAHHOrO s3blKa

YyacTtune B pa3paboTKe peKnamHbIx NPoeKkToB. 20% BbINMYCKHMKOB CTPOAT Ha
3TOM OCHOBE COBCTBEHHbI BU3HeC

MpaKTMKa B BeAYLLMX KOMMYHMKALLMOHHbIX areHTCTBaX M XONANHIax

Mporpamma CTpyKTypMpoBaHa No MOAYy/IbHOMY NMPUHLMUMY, NPY KOTOPOM
Ka4bli MOAY/b HAMpaBAeH Ha NoJly4eHre 3HaHUIM U HaBbIKOB A/1a paboTbl
Ha KOHKPETHOW A4,0/1KHOCTHOM Mo3uLLmum

MpodeccnoHanbHbie AUCLUNINHBI NO BbIOOPY Ha aHIUIACKOM A3bIKe
ObyuyeHure c UCNoNb30BaHUEM UHTEPAKTUBHOM BUPTYa/IbHOM cpebl 1
OH/IaNH-CEPBMCOB

Pa3paboTKa KypcoBbIX MPOEKTOB M BbINMYCKHOW KBAIMPUKALMOHHOMN paboThbl
Ha NpUMepe KOHKPETHbIX NPOAYKTOBbIX PbIHKOB U A5 AEUCTBYHOLLMX
POCCUMNCKUX N 3apyBeKHbIX KOMMNAHWUM

OpraHu3auma peryasapHbIX MacTep-Ki1accoB U TPEHMHIOB, MPOBOANMbIX
NPaKTUKaMKN POCCUIACKUX U 3apyberkHbIX NPodUAbHbIX KoMnaHuit: BBDO
Group, AKAP, TNS, Leo Burnett, RCG, AHaeKc n gp.

dopmurpoBaHMe NepcoHanbHOro NopTPoano cTyaeHTa B npoLecce obyyeHus

NHaycTpuanbHblii napTHep — MAO «BbimnenKom» (BunaiH)
PeknamHble xonguHru: BBDO Group, ZenithOptimedia Group Russia
MapkeTnHrosble areHTcTBa: «CkaHMapkeT», RealWeb, «TekapT»
KoHuepHbl: AHAekc, Coca-Cola, Audi, BMW, Subaru n ap.
MpodeccnoHanbHble accoumaumm: AccoumaLma KOMMYHUKALMOHHbIX
areHTcTB Poccum (AKAP), Poccuinckan ruibama MapKeTonoros,
MexxayHapoaHaa degepauma ynpasaeHYeckMx accoumnaumi cTpaH
BoctouHolt Asuun (IFEAMA, Tokno)

LNDPOBLIE MAPKETMHIOBLIE KOMMYHUKALINA
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MpodeccnoHanbHble Pa3BuTME HaBbIKOB NPOdECCMOHANbHOTO 06LLEHNA HA PYCCKOM U
AUNCUUNINHDI UHOCTPAHHOM A3blKaX
CoBpeMeHHbIN PYCCKUI A3bIK
UcTopua nnutepatypbl U UCKYCCTBA
CTUAUCTMKA M InTepaTypHOe peflakTupoBaHue
PeyeBana KOMMYHMKALMA B CBA3SX C 0OLL,ECTBEHHOCTbIO U peKame
MNHOCTpaHHbIM A3bIK
Mpe3eHTauma peknaMHbIX MPOEKTOB (Ha aHIIMACKOM fA3bIKe)
OcHOBbI NPOdECCMOHANBHOIO Pa3BUTHA

basoBasa noarotoBKa B 061acTM MapKeTUHra
JKOHOMMYECKasa Teopusa
MapKeTuHr
bpeHanHr
BpeHAa-alaeHTMKa
LleHoobpasoBaHue
OCHOBbI MPOEKTHOTO yNpPaB/eHUA

Pa3BuTMe aHaIMTUUYECKUX CNOCOBHOCTEN peknamHoro u PR-meHepKepa
MapKeTUHroBble UccnenoBaHmA
AHanus 0eAaTeNlbHOCTU KOHKYPEHTOB
AHanus noBefeHUsA UHTEPHET Nosib3oBaTenem
Web-aHanuTtuka
Coumonornyeckme nccneaoBaHma B pekaname
PeknamHble MeTpUKn

dyHAaMeHTaIbHasA NOAroToBKa B 06/1aCTU MapKETUHIOBbIX KOMMYHUKaLU
BBeaeHMe B KOMMYHUKAUMOHHbIE CMEeLManbHOCTH
OCHOBbI TEOPUM KOMMYHUKALUM
Teopua 1 NpakTUKa maccmegma
Teopua u NpaKTUKa peKknambl
Teopus M NpaKTMKa cBszei ¢ 06LW,eCTBEHHOCTbIO
MwupoBoi1 ONbIT peknambl
KaHHCKMe NbBbl
NHTerpMpoBaHHble MAapPKETUHIOBbIE KOMMYHWKaLLMK
KomaHgHan paboTa n 1naepcrso
MpaBOBOE N 3TUYECKOE pPerynpoBaHmMe cBsA3en C 06LLEeCTBEHHOCTbIO U
peKknambl
MeHeKMEHT B peKkname M CBA3AX C 06LLeCTBEHHOCTbIO

OcBoeHMe TexHo10ruii peknambl u PR
MoarotoBka peknamHoro 6puda
Konunpantunr
MennannaHupoBaHue
Mpe3eHTaumna nporpamm NPOABUNKEHUA
OueHka 3dpdeKTUBHOCTM NPOrpamm NpPoaBUKEHMUA
TexHONOrMM NPON3BOACTBA PeKIama

OvcumnanHbl NA 3aHATUA SO0NKHOCTU:

MeHega)xep no pekname 1 CBA3AM C 06LLECTBEHHOCTbIO
OpraHusaums paboTbl peKkSaMHOro areHTCTea
OpraHusaums paboTbl Npecc-cnyxobl
OpraHusaums v NposeaeHne KOMMYHMKALUMOHHbIX KaMnaHWI
Kpocc-KyNbTypHble KOMMYHUKALMU B PEKNTAMHOM areHTCTBe

O6pasoBaTesibHaA Nporpamma

LNDPOBLIE MAPKETMHIOBLIE KOMMYHUKALINA
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Cneumanuct no umdpoBbIM MaPKETUHIOBbIM KOMMYHUKALMUAM
LUndpoBble KOMMYHMKaLMMK
NHbOpMaLMOHHbIE TEXHOOMMWN 1 6a3bl AaHHbIX B MPUKAAAHbIX
KOMMYHWKaLMAX
MapKeTuHr B undpoBoit cpeae
NHCTpyMeHTbI LMdPOBbIX MAaPKETUHIOBbIX KOMMYHMWKaL M

Cneuymanuct no on-line npoagaxkam
DNIeKTPOHHAA Kommepuma
Mcuxonormyeckan aKkcnepTn3a canta
TexHONOrMM NPOABUNKEHUS caliTa
MapKeTnpoBaHME NHTEPHET MarasmHa
OpraHu3auma cTapTanos B MHTEPHeTE

SMM-meHeaxep
MogaenunpoBaHue ToueK on-line KOHTAKTOB B cETU
TexHOM0rMm NPoABUKEHUA B COLLMANBHbBIX CETAX
KOHTeKCTHaA peknama
KOHTEHT MapKeTUHr

MpoekT-meHeaKep no uUpPOBbIM MAPKETUHIOBbIM KOMMYHUKaLUAM
OCHOBbI yNpaB/ieHWe NPOEKTaMW B PeKsiaMe U CBA3AX C 0OLW,EeCTBEHHOCTbIO
MapKeTUHIoBble KOMMYHMUKALMK Ha NPOMBbILLIEHHbIX PbIHKaX
MapKeTUHIoBble KOMMYHUKALMU B UHAYCTPUM CNIOPTa, KPAcoTbl U
pa3B/ieyeHuni
CouwnanbHan peksama
MpoZaBuKeHNe BbICOKOTEXHOIOTUYHbIX MPOAYKTOB B MHTEpHETE

TpypoycTpoicTeo e Comcon Research
BbINYCKHUKOB * Nielson
e Zenith Optimedia
e BLNVOM
e Romir
e MA «CKaHMmapKeT»
e TekapT
e Brand Analytics
e RealWeb
e AKAP
e [a3snpom Meguna
e PeknamHbIn xonauHr BBDO
e [pynna peknamHbix kKomnaHun ACG
e TpaHCHAUMOHANbHbIM peKnamMHbl xonanHr Publicis Media
e PeknamHoe areHTcTBO E:MG
e UTAP TACC
e NI «KommepcaHTb»
e Coca-Cola HBC Eurasia
e KoHuepH Audi
e KoHuepH Subaru
e KoHuepH BMW
e KoHuepH Mercedes
e Unilever
o AHaeKc

O6pasoBaTesibHaA Nporpamma

LNDPOBLIE MAPKETMHIOBLIE KOMMYHUKALINA
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e MeradoH
e Bbimnesnkom (BunaiH)
e Tene2

O6pasoBaTesibHaA Nporpamma

LNDPOBLIE MAPKETMHIOBLIE KOMMYHUKALINA




