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OyHasn

Mporpamma opueHTMpOBaHa Ha MONOAbIX, KpeaTUBHbIX /0AeN, roTOBbIX K
TBOpYecKon pabote o06s1agalOWMX CMNOCOOHOCTAMMU K  KOMMYHMKALUWK,
CTPEMALLMXCA MOAYYNTb OCHOBHOe obpasoBaHMe B 061aCTV MapKeTUHra u
ynpaBneHna ona peleHus 3agady no GopmmMpoBaHUIO U pa3BUTUIO BpeHaoB
NPOAYKTOB M OpraHn3aL it pa3niHbIX CEKTOPOB

MoparoToBKa BbICOKOKBAMUUMPOBAHHbIX KaZPOB, BAAAEHOLWMX TEXHONOTUAMM
6peHa- MeHeKMeHTa, CNOCOOHbIX CO34,aBaTb KOHKYPEHTOCNOCOOHbIe BpeHabl
ONA WWPOKOro Kpyra rocyZapCTBEHHbIX, KOMMEPYECKMX U HEKOMMEPYECKMX
opraHu3aumii, BKAtoYaa  bOpeHabl  deaepanbHbIX,  PErMOHANbHbLIX U
MYHUUMNaNbHbIX 06Pa30BaHUIN; KOPNOPATUBHbLIX U APYrMX BU3HEC-CTPYKTYp;
npodeccMoHasbHbIX accoumaumii, 6NaroTBOPUTENbHBIX W MEHCUOHHbIX
¢doHAOoB; GAHKOB M CTPaxoBbix 06LLeCTB; 0OpasoBaTeNbHbIX W APYrUX
YUPEKOEHUN N NPeanpuaTUiA

FeHHagui JlasapeBuy A30eB, 4.3.H, npodeccop, AupeKkTop WHCTUTYTA
MapkeTuHra [YY, 3aseayrowmin Kadeapor MmapKeTuHra, JlaypeaT npemuu
MpaButenbctea PP, [MoyeTHbI pPabOTHUK Bbicwero npodeccMoHanbHOro
06pa3oBaHusA, aKcnepT Poccuiickoi akafeMmnn HayK, AHaIMTUYECKOrO LeHTPa
npu Mpasutenbctee PP, Poccuinckoro Hay4yHoro ¢poHaa, Poccminckoro ¢poHAa
byHOAMEHTaNbHbIX UCCNeA0BaHUM, Y1eH PefaKLLMOHHbIX KOMIErMiA }KYpHaNoB
«MapkeTuHr», «MapkeTuHr B Poccum m 33 pybexkom», «BecTHUMK
yHuBepcuteTa» (IYY), «YnpasneHune», Asian Management (Tokuno)

MpeemcTBEHHOCTb 25-N1€THUX TPagUUMA NOATOTOBKM CMELManncToB B
obnactT MapKeTuHra

Mporpamma npowsa 5 cTaguii mMoAaepHM3auMnm Ana  COOTBETCTBUA
TpeboBaHMAM paboToaaTtenem

BbICOKMI ypoBEHb BOCTPeHOBAaHHOCTU BbIMYCKHMKOB Ha PbIHKE TpyAa
BbICOKMI ypOBEHb CTapPTOBOM 3apnaaThl

MN3yyeHne MHOCTPaHHOrO A3bIKa

OpwveHTaumMa NPorpammbl Ha AOIKHOCTHbIE NO3ULLUN



FOCYAPCTBEHHbIN YHUBEPCUTET YMPABNEHWA

OcobeHHOCTU peanunsauum
noaroToBKU NO AAaHHOM
obpasoBartenbHOI
nporpamme

Denosble napTHepbl

MpodeccuoHanbHble
AVUCLUNAUHDI

O6pasoBaTesibHaA Nporpamma

BPEH/-MEHEOXMEHT

e AKTMBHOE B3aMMOAENCTBME C NPodeccnoHanbHbIM coobLLecTBOM

e VYyactue B pa3paboTke MapKeTUHIOBbIX NPOEKTOB. 25% BbIMYCKHMKOB CTPOAT
Ha 3TOM OCHOBe COHCTBEHHbIN BU3HEC

e [lpaKTuKa B BeAYLLMX POCCUNCKUX 1 3apyDEKHbIX KOMMAAHUAX

e VYyactue B pa3paboTKe MapKETUHIOBbIX MPOEKTOB MO 3aKasy POCCUNCKUX U
3apyberkHbIX KOMNaHUM

e (OO6pasoBaTenbHasA MporpamMma  CTPYKTYpMpoBaHa MO  MOAY/IbHOMY
npuHumny. Mpu ycnewHoOM OCBOEHMM MOZYEN BbIMYCKHUK MOXET paboTaTb
Ha HECKONbKUX AO0MKHOCTAX B chepe MapKeTUHra

e BbiNosHEHWE MAPKETMHIOBbLIX MPOEKTOB C MCMO/1Ib30BAHNEM MHTEPAKTUBHOIO
OHNanH-npocTpaHcTBa RealTimeBoard u Basecamp

e CneuKypcbl Ha aHFTUIACKOM si3blKe

e Pa3paboTKa KypcoBbIX NPOEKTOB M BbIMYCKHON KBaMPUKALMOHHON paboThbl
Ha nNpUMepe KOHKPETHbIX MNPOAYKTOBbIX PbIHKOB M ANA OEACTBYHOLLUX
POCCUMCKUX N 3aPYyDEXKHbIX KOMMNaHNM

e OpraHu3aumsa peryaspHbiX MACTEpP-KAacCoB WM TPEHMHIOB, MPOBOAMMbIX
NPaKTUKaMW POCCUMACKUX WM 3apybexkHbix KomnaHui (EBpoceTb, Jlykoin,
JKoHMKa, pynna KomnaHui «Hosapg», Angekc, BBDO Group, BMW,
Mercedes-Benz, Ogilvy&Mather, Procter&Gamble, Toyota, ZenithOptimedia
Group Russia, TNS, Leo Burnett u ap.), mHorMe M3 KOTOpbIX ABAAOTCA
HALWMMMW BbINMYCKHMKaMM

e ®dopmmpoBaHMe NepcoHaibHOro NOPTPOaANO CTYAEHTa B NpoLecce obyyeHus

e [lpodeccMoHanbHble accoumaumm M KOMMaHWKU: Poccuiickasa accoumaums
MapKeTuHra, Poccuiickaa ruabama  mapkeTosioros; MexayHapoaHas
depepauma ynpaBaeHYeckmUx accoumaumin ctpaH BoctouHol Asun (IFEAMA,
Tokuno), Coca-Cola, peknamHble xonanHrn BBDO Group, ZenithOptimedia
Group Russia, mapkeTuHrosoe areHTcTBO «CkaHMapkeT» 1 gp.

BbasoBaA saKOHOMMUUECKan noAaroToBKa
*  MaKpOo3KOHOMMUKA
*  MWKpO3KOHOMMKA
*  BKW3Hec-CTaTUCTMKA
*  Byxrantepckuit u ynpaBaeHYeCKUn y4eT
*  busHec-nnaHMpoBaHMe
*  OcHoBbl GMHAHCOBOTO yrpaBaeHUs
Pa3BuUTHE HAaBbIKOB UCMOJ/Ib30BaHUA LI,VId)pOBbIX TeXHONOorumn
* MaTtemaTtuka
*  MHbOPMaALMOHHbIE TEXHOIOTUN
*  YnpaBieHue gOKymeHTamu B undpoBomn cpeae
*  WHTenneKktyanbHble MHPOPMALMOHHbIE CUCTEMBI B YNPABAEHUN
¢pr,ameH'raanaﬂ ynpas/ieH4YeCKaa noarotoBka
*  Pa3BuUTMe ynpaBieHYeCKON HayKn
*  KomaHgHana paboTa n 1naepcrso
*  OcCHOBbI NPOEKTHOro ynpaBnaeHma
*  Teopwua ynpasaeHUA cOLMaNbHO-3KOHOMUYECKMMWN CUCTEMAMM
*  WccnepoBaHue onepaunii B ynpaBaeHum
e OpraHu3auMOHHOE NPOEKTUPOBAHME
* LleHHOCTHO-OpPMEHTMPOBAHHOE YNpaBAeHNe opraHu3aumnen
*  Teopua NPUHATUA YNPaABAEHYECKUX PeLLEHW
* YnpaBneHue pasBUTUEM OpPraHmn3aLmn
*  CUCTeMHbI aHaNN3 opraHu3aumm
MpodeccnoHanbHoe obLLeHMe Ha MHOCTPaHHOM A3blKe
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*  VIHOCTpaHHbIM A3bIK

*  VIHOCTpaHHbIM A3bIK NPOPECccCMoHaNbHOMo Ae/10BOro 06LEeHUA

* [podeccnoHanbHble NpeaMeTbl HA MIHOCTPAHHOM A3bIKe
U3yueHMe Teoprun U UHCTPYMEHTOB MapKeTUHra

*  OcHOBbl NPOGECCUOHANBHOTO Pa3BUTUA

e TeopuAa mapKeTUHra

*  MapKeTUHroBble TEXHO/IOFMW yrpaBieHuA

OncumnAnHbI ANA 3aHATUA AOMKHOCTH:
bpeHa- aHanUTUK

e MapKeTUHroBble nccienoBaHus

e AHanu3 nosenaeHua notpebutenen

e MeToabl nccneposaHus 6peHaos

e AHanu3 UueHHocTM bpeHaa

e AHanu3 akTMBOB bpeHaa
bpeHa-meHepxep

e bBpeHa-MeHeaKMEHT

e [lo3numoHupoBaHue bpeHa0B

e [lpoekTnpoBaHue bpeHaoB

e YnpaBieHue Kanutanom bpeHaa

e lleHoob6pasoBaHue
Cneumanuct no bpeHa-aiiaeHTUKe

e MeToabl MHAMBUAYaNU3aUNKN BpeHaa

e WNaeHTMYHOCTb BpeHaa

e PaspaboTka pUpmeHHOro cTus
UBeHT-meHeaKep

e MapKeTUHT BneYaTaeHui

e  KOMbBIOHUTU MEHENKMEHT

e U/BEHT-MeHeaKMeHT

e YnpaBneHue penyTaumen bpeHaa
KommbloHUTU-MeHeaKep

e MapKeTuHr ycayr

e Kanutanusauma KopnopaTUBHbIX HpeHa0B

e HR-6peHauHr

e ®dopmupoBaHMe N0ANBHOCTH
Cneuymanuct no 6peHs-KoOMMyHUKaLUAM

e MapKeTUHIroBble KOMMYHUKALLUK

e YnpaBneHue NpoaBuKeHnem 6peHaoB

e KomMyHMKauun bpeHaa

TpypoycTpoicTBO e Comcon Research
BbIMYCKHUKOB e Nielson

e Zenith Optimedia

e BLWVOM

e Romir

e TekKapTt

e Brand Analytics

e RealWeb

e Cryaua Aptemus Jlebenesa

e [asnpom Megua

e PeknamHbiit xonamHr BBDO

e [pynna peknamHbix kKomnaHuin ACG

e TpaHCHAUMOHANbHbIM peKnamHbi xonamHr Publicis Media

O6pasoBaTesibHaA Nporpamma

BPEH/-MEHEOXMEHT
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e PeknamHoe areHTcTBO E:MG
e UTAP TACC

e Coca-Cola HBC Eurasia
e KoHuepH Audi

e KoHuepH Subaru

e KoHuepH BMW

e KoHuepH Mercedes

e Unilever

e AHpekc

e MeradoH

e Bbimnenkom (BunaitH)
e Tene2

O6pasoBaTesibHaA Nporpamma

BPEH/-MEHEOXMEHT




